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David Flack
Founder & Interior Architect, Flack Studio

Mr Flack was photographed by 

Jordan Graham  on 14 May 2015  

in St Peters, Australia.  

Words by Mitchell Oakley Smith.



At just 30 years old, Melbourne-based interior 

architect David Flack has, in little more than a  

year, established one of the most exciting design 

firms in Australia under the banner of Flack Studio. 

Working across residential, commercial and 

hospitality projects, Mr Flack’s style is one of 

binaries – warm elegance and masculine restraint, 

modern finishes with respect for heritage details – 

that feels perfectly judged for the fluid nature of 

contemporary design that has largely moved away 

from steadfast trends and themes. In his work you 

see the enduring influences of design luminaries 

such as Joseph Dirand, Vincent Van Duysen and 

David Chipperfield – designers whose rooms are 

sparse, but not minimal, warm, but not fussy – 

reimagined in a contemporary local context. 

Following the success of projects such as 

Melbourne restaurant Entrecôte and furniture  

store Criteria, Mr Flack’s namesake studio finds 

itself in an enviable position.  

You’ve moved in leaps and bounds since 

establishing your namesake studio last year,  

but it’s no easy feat launching a new business.  

What was the impetus to strike out on your own? 

I’ve always had an itch to build a business of my own 

brand. I come from a family full of entrepreneurial 

spirit, so it was really just a matter of time. I grew  

up observing the ins and outs and challenges and 

successes of operating businesses. I’ve always 

firmly believed that customer service and an 

understanding of people’s needs is a touchstone for 

the quality, and ultimately success, of a business.

What is the modus operandi,  

so to speak, of Flack Studio? 

Delivering a finely crafted and functional product  

is what we’re all about. I love working with each of 

my clients – not under them, pandering, but also  

not over them, instructing – to create something 

honest and unique to them that realises all the 

potential of their space. The process of designing  

an environment really is a journey that you go on 

together, and it’s often very emotional, which makes 

sense to me because great design really is about 

touching the senses and creating certain rounded 

feelings in any given space. Sometimes I’m quite 

fascinated by the experience of emotion that goes 

into it: what was challenging, daunting, exciting,  

and full of hope all of a sudden falls into place as 

something quite calm and comforting. 

How challenging has it been to build a business  

with all of the inherent duties that come with that, 

like finance and administration?

To be honest, I haven’t yet been overwhelmed,  

but it is a challenge to make sure that time is 

utilised effectively. The main concern is balancing 

the needs of the business that can be built into  

a structure that allows for the mental space and 

flexibility for creative design. If the design isn’t 

being administered and cared for, there is no such 

thing as Flack Studio. I’m also a firm believer in 

acknowledging your weaknesses and having a plan 

to deal with them while focusing on your strengths. 

That’s not copping out; it’s smart to outsource what 

you’re not good at. 

How do you juggle those new roles  

with maintaining your creative vision?

People talk about nurturing creativity and one of  

my thoughts on that is that you need to protect  

your creative headspace by keeping it separate 

from, but supported by, the practical side of things. 

Being organised and confident that all the nuts  

and bolts are in place, from the financials to  

media communication, growth strategy to staff 

management, allows ideas to thrive. I’m still finding 

that the satisfaction of running my own studio gives 

me the enthusiasm to hit the ground running every 

day. I honestly love waking up in the morning and 

having a new and different task at hand. I hope  

that feeling lasts. 

You have amassed a number of standout projects  

in a short amount of time. What ties all of your  

work together?

My intention is always to have an underlying look 

and feel to a space that is unmistakable as a Flack 

Studio design. Of course, each project is always 

going to be different. I would never want to re-create 

a space, and who would want that anyway? The 

potential of a space, its inherent character and 

functionality, complemented by the client’s 

personality always predetermines the final product. 

But it is my aesthetic that informs and completes 

the style, and it’s what attracts clients. I want people 

to turn the page of a book or magazine, click on a 

website or walk into a room and immediately 

recognise my work. Many of my favourite designers 

from around the world whose work I have long 

admired hold this ethos; I believe it’s what makes 

you a consistent brand and designer. 

How might you describe your aesthetic?

Styles for interiors will naturally shift and evolve  

over time, but I think I always stick to warm and 

textural materiality to create an honest environment 

of substance. I mean honest in the sense of being 

true to the building’s character, the architect’s 

intention, the client’s personality and aspirations. 

That might be a lot to consider but that is the essence 

of respectful design. I think being contemporary 

means to acknowledge excellence in other eras, 

nodding to elements of past styles by perhaps 

making a new interpretation without re-creating 

them, and celebrating quality materials. I love to use 

and combine timber, steel, glass, cool stone and 

lustrous fabrics, finished with an understated glitz.  

I think the key to my execution, though, is having 

fun. Taking it all too seriously undermines the 

creation of warm and inviting spaces.

Are you particularly influenced by any one  

era or genre of design?

I’m always trawling the internet, blogs and 

Instagram. Keeping up with what’s super current  

is critical for obvious reasons, but you just can’t  

go past a strong back catalogue of European  

design magazines and old books. If you follow  

me on Instagram you’d know that I love to travel,  

and it’s my greatest source of inspiration. My 

camera roll is loaded with photographs of details, 

materials, spaces and nature. The freedom to 

explore and the anticipation of discovery are 

feelings that I find very inspiring too. These 

experiences enrich projects in ways that I don’t 

know at the time. A little detail here and there will  

be influenced by something I’ve seen or done. 

Your design of Entrecôte has been well  

received, and you must be proud of it.  

What was the approach to this project? 

It has such an electric atmosphere and what’s 

wonderful is that the space really works from 

morning through to night. The fact that they serve 

beautiful food until midnight is a big part of its 

vibrancy, none of the very Australian, kitchen-

closes-at-9pm kind of nonsense. The building  

is very grand, and it needed a little bit of play 

injected into it to create a sense of casual fun  

and approachability. A quite light-handed approach 

was taken, with little structural work; it’s the colour 

choices that made the biggest impact. I had to go 

large and stick to my guns. I knew it was what had  

to be done to evoke a sense of nostalgic Parisian 

bistro glamour, just teetering on the edge of  

kitsch without being on the nose. As a designer  

you wonder if you’re making the right choice here, 

but it paid off. 

Is there one project you'd love to work on?

I’m a total transport geek. Planes, trains and 

automobiles, I just love them. There’s just 

something so romantic about the history of travel, 

so I would love to design a first class lounge  

or work together with industrial designers on the 

interior of an aircraft. And today, business is global 

and can be done remotely, and it’s something I  

want to harness. 

If you weren't designing, what would you be doing? 

I know this sounds utterly clichéd, but I cannot 

imagine myself doing anything else. I knew early on 

in my high school days that I was going to be an 

interior architect and haven’t ever stopped pursuing 

this path. I always loved studying the visual arts 

components of my degree, so if I was dragged 

kicking and screaming from Flack Studio, I suppose 

I’d do a masters of painting. Get my hands dirty,  

but not my Lanvin trainers.

INTRODUCING

27



MANUSCRIPT

28

Since closing their cult streetwear label Trimäpee, 

Melbourne-based designers Peter Strateas and 

Mario-Luca Carlucci have made great strides with 

their second incarnation. In 2014, Strateas.Carlucci 

won two of the most prominent awards for emerging 

Australian designers: the Australian regional 

Woolmark Prize, where they were victorious in both 

the men’s and women’s divisions, and the Virgin 

Australia Melbourne Fashion Festival National 

Designer Award, sponsored by Tiffany & Co. 

This year, they became the first Australian designers 

invited to present their collection as part of the 

official schedule for Paris Men’s Fashion Week.  

Their new collection, titled MYOPIA, is a sombre 

exploration of the distortions of memory. Pious 

whites float alongside oceanic blues; Cubist 

geometry consorts with iris-like iridescence.  

Mr Strateas and Mr Carlucci sat down with 

Manuscript to discuss their ethos and evolution. 

You recently showed in Paris – the first Australian 

menswear designers to do so in a runway format on 

the official schedule. What was that experience like? 

MLC It was surreal, and it all happened so fast,  

from the moment we found out we were on the 

schedule to then planning the show. Of course,  

there were many obstacles in trying to co-ordinate 

an international runway show from overseas, but  

we look forward to the coming seasons when our 

process will be more streamlined.

What were some of these challenges? 

MLC Not being able to do regular site visits, negotiating 

space and time without being physically present, 

meetings with key people in different time zones 

—all of these seemingly simple tasks were the most 

arduous. It also meant that our collection had to be 

complete before leaving for Paris, and without 

having a studio there the small alterations during 

fittings can be stressful. One thing that became 

immediately apparent, but hardly a surprise, is that 

Paris is expensive when it comes to fashion week.

You’ve both worked in the fashion industry for many 

years – how has it changed in that time? 

MLC I don’t think the fashion industry ever was or  

will ever be considered easy. Social media has 

allowed small brands to reach a global audience,  

but puts a lot of pressure on designers to constantly 

create something new. On the other hand, it also 

gives a leg up to emerging brands wanting to sell 

their creations: rather than dealing with buyers and 

stores, designers can connect directly to their 

audience. We have taken the more traditional route, 

but might explore the possibility of e-commerce 

when we’re ready.

Is it possible to build a serious, successful  

fashion business from Australia? 

MLC It depends on what your idea of serious and 

successful means. Compared to other markets,  

the industry here is young. We need to travel to 

source fabrics and sell our collections, but we still 

manufacture in Australia. The tyranny of distance 

ultimately results in higher costs of goods being 

exported from Australia and fabrics being imported. 

However, as the industry grows here, hopefully 

changes will be made to redress these costs to 

ensure Australian businesses stay onshore.  

Sadly, there is a growing trend of Australian labels 

manufacturing offshore, which has become less of  

a choice and more a necessity. Fashion now, though, 

is a global business, so I think where you are based 

is becoming increasingly arbitrary. 

PS This is a question that played on our minds when 

we launched the label in Paris a few years back. It  

is challenging traveling so often, but short intense 

periods of work overseas is always followed by 

returning home to our secluded studio in Brunswick, 

away from the rest of the world.

Your label is one of the most directional in the country 

– how does the consumer respond to your ideas? Is it 

possible to push the envelope in menswear today? 

MLC It's about balance: communicating who we 

are as a brand, and also creating those essential 

items with commercial viability. Although we would 

love to see men wearing our runway looks daily, we 

understand that lifestyle plays a large role. Like 

womenswear, menswear has categories, too: event 

dressing, day dressing, work attire, and casual attire. 

Unfortunately, you cannot be everything for 

everyone, so we focus on those who respect 

innovative design, craftsmanship and quality. We  

will continue to push the boundaries, perhaps more 

for selfish creative pursuits, and can only hope that 

our customer will join us for the journey. We are 

fortunate enough to be working with Harrolds, the 

leading menswear store in Australia. They have  

a strong grasp of directional men’s fashion and 

actively communicate those ideas.

Tell us about the new collection.

MLC A constant underlying theme in our work is  

the idea of oppositions. This new collection, 

MYOPIA, is no exception. We were interested in  

how memory can suffer distortions. As an 

experiment, we created a series of blindfolded 

sketches, working purely off memory. We explored 

the idea of manipulating our silhouettes and 

exaggerated forms to these oversized shapes  

with elongated features. We also explored some  

new print appliqués, patterns and colour palettes.

But your creative development also exists in 

fabrication – what are some significant 

developments in fabrics you’re working with? 

MLC We’re attracted to texture and distortion. We 

developed some interesting crushed, laminated  

silk fabrics, and mesh-like netting which fused 

cotton and polyurethane coating, allowing us to 

create more structure. We also experimented with 

merino wool for our summer collection, through 

knitted jacquards and the ‘hybrid-knit’ development 

featured in our Woolmark collection. Visuals started 

with the iris, and like a fingerprint each individual  

iris is unique. We created an iris-like silk jacquard  

to capture this element.

If you weren’t in fashion, what would you be doing? 

MLC My other passion is painting and sketching,  

and experimenting with other visually creative art 

forms. It would be amazing to combine it with 

fashion, as they tend to go hand in hand. 

PS I’m fortunate to be working in an industry that 

encompasses a wide range of creative elements.  

It changes and evolves. Our creative process every 

season allows us to explore various mediums. If I 

wasn’t in fashion, I’d be working in another art as I 

revel in creation and working with my hands.

Peter Strateas &  
Mario-Luca Carlucci

 
Co-Founders and Designers, Strateas.Carlucci
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Mr Strateas and Mr Carlucci were photographed by  

Mikey Whyte on 16 June 2015 at their studio in Brunswick, Melbourne. 

Words by Hung Tran.
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Mr Gow was photographed by  

Rudolf Zverina on 12 May 2015  

in Paddington, Australia.  

Words by Jonathan Seidler.
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With a voice that belies his tender years, Oh Mercy 

frontman and chief songwriter Alex Gow continues 

to defy expectations with each of his releases.  

At only 27-years-old, Mr Gow is on the cusp of 

delivering his highly anticipated fourth album,  

When We Talk About Love. A potent cocktail of  

Go-Betweens guitar pop, Whitlams-esque lyrical 

earnestness and lush, ‘70s instrumentation,  

it amplifies Mr Gow’s already formidable back 

catalogue. Having spent much of his recent life as  

a traveling troubadour, with extended writing stints 

in Nashville, Portland and New York City, Mr Gow 

returned to Australia to record his latest LP with 

legendary producer, Scott Horscroft.

Mr Gow has been on something of a personal 

mission to advance Australiana in all its forms 

across his recordings. His second album, the aptly 

titled Great Barrier Grief, featured ARIA-nominated 

artwork by cultural institution, Ken Done. He sings  

in a decidedly local accent. When We Talk About 

Love may be inspired by Raymond Carver novels, but 

nonetheless features a paean to ‘Lady Eucalyptus’. 

Mr Gow’s love of country and extraordinary talent 

has not gone unnoticed, having won both EG and 

AMP Awards for Outstanding Potential, as well as 

garnering four ARIA nominations, most recently for 

the superbly sensual Deep Heat. 

If there was ever a time for Mr Gow’s star to fully 

ascend, it’s right now. But perhaps the greatest 

quality he has as a writer and performer is his 

seemingly infinite drive towards creating more 

beautiful, engaging music. This is something that 

marches on regardless of sales or accolades,  

and it’s pushed Mr Gow to craft one of the most 

endearing albums of the year.  

How has Oh Mercy evolved since the last album?

I had a pretty consistent touring band for a long time, 

and the rhythm section of that band recorded with 

me on my third album, Deep Heat. After time away, 

on my own, after touring Deep Heat, I decided to 

put a new live band together. I recorded all the 

instruments on the album myself, except the strings.

It felt like a good time to change things up. I have 

a viola player, Ceci, playing with me now, and that's  

a real treat. 

What changes do you think are identifiable in the  

Oh Mercy sound? 

Well, all the albums have been different from one 

another. The last album, the third [Deep Heat] was 

musically bombastic, perhaps “colourful”. Bass- and 

drum-driven with a lyric sitting on top. My new one, 

When We Talk About Love, is a beautiful-sounding 

album. At least that's what I intended to create. 

Maybe more than other albums it highlights my love 

of sixties-era pop music, Bacharach and such, with 

the notable addition of strings. I've never had strings 

before. Strings are a privilege. And bloody beautiful. 

You mentioned in the press notes artists like Burt 

Bacharach, Leonard Cohen, The Triffids… how do 

these disparate touch points come together to 

influence the writing of the album? 

Hmm, that’s maybe a tough one to answer. Because 

really, it's a ridiculous statement on my behalf. But 

yes, those three artists are my favourites. I’m drawn 

to Leonard Cohen for his words: he is good at writing 

them. I attempted to write good words. Bacharach 

for his chords and strings, major and minor sevenths 

chords, which I used in the way he does; when they 

come in they really take over, and then the singer 

takes over and they retreat. As for The Triffids: they 

create simple, expansive and evocative music with 

an emphasis on the lyric, and I attempted to do that 

too. Arguably all three artists make romantic music.

Speaking of, why is the theme of love so central  

to the album? 

I was in love and battling to maintain a loving 

relationship at the time. It was all-consuming and  

I was writing [at the time], therefore it made its way, 

well and truly, into the songs I was working on. 

So it’s very much a personal record.

Yep, it's really personal. God damn pathetic at times 

too. Like in the song “Let Me Be Him”. That was born 

out of a line from Leonard Cohen's “I'm Your Man”. 

The line is, And if you want another kind of love,  

I'll wear a mask for you. I was desperate, thinking, 

Jesus, if she could teach me to be this new person 

she loves, someone else, I'll wear his mask, I'll walk and 

talk like he does, anything, for a kiss and a wrestle. 

You’ve said that you write the album in isolation – 

what’s your composition process? 

When writing I benefit most from being on my own 

and having the time set aside to do so. If I am feeling 

healthy, jogging and reading, and have had a couple 

of lattes, I'll usually get something done. If I'm finding 

it hard to get a start, I'll often learn someone else's 

song; that loosens me up. 

I also noted that you wrote many more songs than 

are included – how do you go about selecting which 

tracks make the cut, and which don’t? 

That's right, I wrote and demoed approximately 50 

tracks. It was a difficult process. There was probably 

a 'Deep Heat and a half' in there, but I didn't want  

to make the same album twice. At least not 

consecutively. The songs that felt the strongest  

were the personal ones. They were also the songs 

that seemed to encourage an emotional response 

from A&R at [Oh Mercy’s music label] EMI. I found 

the whole process pretty difficult. There are songs 

that didn't make the album that I wish did, but luckily 

they're not going anywhere. I have them recorded, 

they exist on my hard drive. They'll be heard at some 

point, in some capacity.

How do you enjoy touring and all that goes with the 

release of an album, like self promotion? 

Self promotion is often painful. I can't say I enjoy it. 

But I guess it's not that bad. Yes, I want to encourage 

people to take a listen to what I've made. I'm 

comfortable saying that I think it's a beautiful album 

and some of the words are interesting. I think I'm 

writing better than I ever have, but of course I would 

think that. Jesus, I'm only 27, you would hope I'm 

writing better than I was. I worked really bloody hard 

on this one, so promote it I will. 

Music production and distribution have so rapidly 

changed in recent years, and yet you still produce 

things like a vinyl. Are you a stickler for tradition, or 

do you straddle the old with the new? 

Sure, I find romance in the tradition of making 

“albums”. I love listening to full albums, as the good 

ones can be heard as real works of art. Pressing 

vinyl, I love that, too. You get to print the artwork 

larger than a CD; that's me sold right there. Plus it 

encourages a more active listen, which is the way 

I generally like to consume music. 

What would you be doing if you weren’t making music? 

Something creative, I assume. I'm no good at 

painting, so we could rule that out. Or maybe I'd be  

a nurse like my mum.

 

 

 

Oh Mercy’s When We Talk About Love 

is out now via EMI Music. 

Alex Gow
 

Frontman & Songwriter, Oh Mercy


